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Progress in Recycling and Diversion

98.4 Mlbs recycled; 108.2 Mlbs diverted
Recycling increased 13.6% from 2003 and diversion 
increased 15.5%
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MOU Goals
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Diversion Progress vs. MOU Goals

Despite increasing levels of reported diversion, gap between goals and 
reported levels of diversion continues to grow
Linear ramp-up in goals may have been unrealistic
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Breakdown of Diversion in 2004

Small quantities of diversion through cement kilns and 
reuse – first time reported
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Types of Companies Performing Recycling

92% of recycling attributable to companies that include 
manufacturing in the description of services they provide

(Percentages reflect percent of total post-consumer diversion)
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Destination of Post-Consumer Carpet

Vast majority sent to manufacturers (including internal use by 
manufacturers that take post-consumer carpet)
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Overall Flow of Post-Consumer Carpet
Po

st
-C

on
su

m
er

 C
ar

pe
t C

ol
le

ct
ed

 fo
r R

ec
yc

lin
g

11
3.

2 
M

lb
s

Collector/Sorter
Processor/

Manufacturer
52.8
Mlbs

Collector/
Manufacturer

Other

10.9 Mlbs

5.4 Mlbs

Manufacturing
83.0 Mlbs

WTE  8.6 Mlbs

LF  5.0 Mlbs

Processing
15.4 Mlbs

49.8 Mlbs

29.2 Mlbs

8.2 Mlbs

4.0 Mlbs

0.8 Mlbs
4.0 Mlbs

NOTES: Mlbs = Millions of pounds
Line width not strictly proportional to flow

44.1
Mlbs

Manufacturer

2.9 Mlbs

Cem. Kiln  0.9 Mlbs
0.1 Mlbs

Whole/Ret  0.3Mlbs

4.8 Mlbs

0.3 Mlbs

1.7 Mlbs

0.3 Mlbs

6.5 Mlbs

0.7 Mlbs

0.2 Mlbs



10

Key Features of Survey Methodology
Survey approach combines 
electronic, mail and telephone 
data gathering
Confidentiality assured to all 
participants

No data released regarding 
individual company results

Incentive provided for 
response

$20 gift certificate for first 50 
respondents

Data gathered to try to 
minimize double-counting

Geographic region for source 
material
Types of facilities that material 
is sent to
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Survey Results
Surveys mailed to approximately 320 
companies
50 of those companies also contacted via 
e-mail
Follow-up phone calls placed to 
approximately 75 companies
Virtually all responses received 
electronically via web-based surveying tool
Response rate continues to be very low –
21 companies responded
Some data provided via third parties
One response had to be adjusted to 
account for potential double-counting
Surveys also sent electronically to federal 
and state agencies; extremely low 
response rate
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Summary and Conclusions

Electronic surveying appears to be most 
effective mechanism for data-gathering
Response rate remains low – this likely 
results in undercounting
Reported recycling and diversion continue to 
grow
Survey improves understanding of flow of 
post-consumer carpet
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Contact Information

Matt Goldman, P.E.
Weston Solutions, Inc.
One Boston Place, Suite 1100
Boston, MA 02109
(617) 619-3556
E-mail: Matt.Goldman@westonsolutions.com
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